
Conversation with Leo AI about how to promote eating more fiber 4/18/2026 
 

1 
 

Prompt:  How could we promote people eating more fiber using methods of advertising 
similar to the way protein has been promoted? 

The Brave browser's Leo AI: 
 
Fiber promotion can leverage the same high-frequency, claim-driven strategies used 
for protein by shifting from functional benefits to convenience and sensory appeal. 
Recent data indicates that while protein claims (62%) dominate alternative protein 
marketing, fiber claims (35%) are the most common nutrient content claim specifically on 
legume products, suggesting a clear opportunity to replicate protein's success by placing 
fiber front-and-center on packaging and digital ads.  

Effective strategies include: 

• Highlighting "Wholefood" and Natural Attributes: Just as plant-based meats use 
"naturally high in fiber" and "wholefoods" claims to counter artificiality concerns, 
fiber products should emphasize natural sources like vegetables and legumes to 
build trust and appeal to health-conscious consumers.  

• Utilizing Transparent Packaging and "Positive" Claims: Manufacturers should 
adopt transparent packaging (or windows) to show fiber-rich ingredients, while 
ensuring positive nutrient claims (e.g., "High Fiber," "Whole Grain") are used four 
times more frequently than negative claims (e.g., "Low Fat," "No Sugar") to drive 
purchase intent.  

• Adopting Disruptive yet Credible Language: Innovative advertising can use mildly 
disruptive language (e.g., "Next-Gen Gut Health" or "Shake up your snack routine") 
on social media and apps to increase engagement, balanced with highly fluent, 
credible formats on labels to maintain regulatory compliance and consumer trust.  

• Targeting Specific Consumer Gaps: Similar to how protein claims address 
concerns about muscle building, fiber marketing should explicitly address the "fiber 
gap" by positioning products as functional solutions for digestion, immunity, and 
metabolic health, rather than just dietary additives.  

• Social Marketing and School Interventions: Social marketing campaigns that 
use the "4 Ps" (Product, Price, Place, Promotion) and school-based advertising 
(print, video, and education) have proven effective in increasing fruit and vegetable 
consumption, which are primary fiber sources, among children and adults alike.  
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Strategy Protein Marketing Approach Adapted Fiber Marketing Approach 

Primary Claim 
"High Protein" (62% of 
products) 

"High Fiber" (35% of legume products) 

Secondary 
Claims 

Vitamin B12, Iron, Zinc 
"Wholefoods," "Natural," "Vegetable-
based" 

Negative Claims Cholesterol-free, Low Fat Low Sugar, Low Calorie (less frequent) 

Visuals 
Transparent packaging, visible 
texture 

Showcasing whole grains, vegetables, 
legumes 

Language Style 
Direct, functional, "body-
building" 

Disruptive ("Next-Gen Gut Health") + 
Credible 

By mirroring the hierarchical claim structure where health claims supersede nutrient 
claims, and by focusing on convenience and sensory experience without sacrificing 
nutrition, fiber products can achieve the same market penetration as protein. The key is to 
bridge the fiber gap using functional health benefits while ensuring the marketing 
language aligns with platform norms (e.g., social media "nudges" vs. regulatory-compliant 
labels).  

AI-generated answer. Please verify critical facts.  

What social media trends work best for fiber product ads? How can schools effectively 
promote fiber intake in children? What makes fiber claims more trustworthy than protein 
claims?" 

 

Here's the response from the same question asked of Google's Gemini AI: 

Promoting fiber through advertising, similar to the high-protein trend, involves shifting from 
"digestive health" messaging to a focus on satiety, satiety, metabolic health, and 
"fibermaxxing" (intentionally loading meals with fiber-rich foods for wellness). To mirror 
protein marketing, fiber must be rebranded from "boring" to "essential" for active lifestyles 
and weight management. 

  

https://search.brave.com/ask?q=What%20social%20media%20trends%20work%20best%20for%20fiber%20product%20ads%3F&source=llmFollowup&conversation=08fcaac8b98d557e558158019d9ac48fbd77&query_type=answer_with_ai_follow_up&quickAnswerKey=08fcaac8b98d557e558158019d9ac48fbd77
https://search.brave.com/ask?q=How%20can%20schools%20effectively%20promote%20fiber%20intake%20in%20children%3F&source=llmFollowup&conversation=08fcaac8b98d557e558158019d9ac48fbd77&query_type=answer_with_ai_follow_up&quickAnswerKey=08fcaac8b98d557e558158019d9ac48fbd77
https://search.brave.com/ask?q=How%20can%20schools%20effectively%20promote%20fiber%20intake%20in%20children%3F&source=llmFollowup&conversation=08fcaac8b98d557e558158019d9ac48fbd77&query_type=answer_with_ai_follow_up&quickAnswerKey=08fcaac8b98d557e558158019d9ac48fbd77
https://search.brave.com/ask?q=What%20makes%20fiber%20claims%20more%20trustworthy%20than%20protein%20claims%3F&source=llmFollowup&conversation=08fcaac8b98d557e558158019d9ac48fbd77&query_type=answer_with_ai_follow_up&quickAnswerKey=08fcaac8b98d557e558158019d9ac48fbd77
https://search.brave.com/ask?q=What%20makes%20fiber%20claims%20more%20trustworthy%20than%20protein%20claims%3F&source=llmFollowup&conversation=08fcaac8b98d557e558158019d9ac48fbd77&query_type=answer_with_ai_follow_up&quickAnswerKey=08fcaac8b98d557e558158019d9ac48fbd77
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Here are strategies based on successful protein advertising to promote fiber: 

1. Rebrand Fiber as "Power and Performance" 

• Target Immediate Benefits: Shift focus away from long-term, less "felt" benefits 
like regularity to immediate, tangible benefits such as increased satiety, energy 
management, and sustained fullness. 

• "Fibermaxxing" Lifestyle: Promote the "fibermaxxing" trend, which positions fiber 
as a "flex" or a "power move" rather than a chore, similar to how protein is marketed 
for muscle building. 

• Highlight Metabolic Health: Market fiber's role in blood sugar control and 
preventing sugar spikes to appeal to consumers interested in managing energy and 
weight. 

2. Emphasize Convenience in Packaging and Product 

• High-Fiber Snacking: Promote high-fiber snacks (e.g., fiber bars, nuts, seeds) as a 
convenient way to boost daily intake, similar to protein bars and shakes. 

• "Powered With" Labeling: Use front-of-pack (FOP) labeling to explicitly highlight 
fiber content, such as "10g Fiber" (e.g., using "High-Fiber," "Added Fiber," or "Good 
Source of Fiber" claims). 

• Fortified Indulgence: Add fiber to "better-for-you" snacks, making it easy for 
consumers to increase consumption without sacrificing taste. 

3. Leverage Social Media and Influencers 

• Visual "Fiber Hacks": Use influencers on TikTok and Instagram to create, share, and 
promote "dense bean salads," chia pudding, or other visually appealing high-fiber 
dishes. 

• Educational Content: Use influencers to show easy ways to "stack" fiber in daily 
meals (e.g., switching to whole grains, adding beans to salads). 

4. Create "Power Couple" Partnerships 

• Protein + Fiber Combo: Promote products that contain both high protein and high 
fiber (e.g., legume-based pasta, seed-loaded yogurt), positioning them as the "new 
power couple" of nutrition. 

• "Double-Up" Marketing: Focus on the synergy between protein (muscle building) 
and fiber (digestion/satiety) for overall wellness. 
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5. Shift to "Plant-Forward" Messaging 

• Diversifying Protein: Encourage switching from solely animal-based to plant-based 
proteins (e.g., lentils, beans, soy), which inherently contain high amounts of fiber. 

• "Real Food" Focus: Emphasize natural, whole-food fiber sources (oats, beans, fruit) 
rather than just synthetic fiber additives, appealing to the demand for clean, natural, 
and functional foods. 

6. Target Specific Niches 

• Support GLP-1 Diets: Market high-fiber products specifically to users of GLP-1 
weight-loss medications, as these individuals are actively seeking to increase fiber 
intake, creating a high-demand market. 

These methods directly mirror the protein trend of making nutritional intake visible, 
convenient, and essential for modern wellness. 


